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Marketing Questionnaire 

for Authors and editors

This questionnaire provides essential information for people in our editorial, marketing, production, sales and foreign rights departments in the UK and the US. Please take the time to complete it as comprehensively and accurately as possible and remember that the marketing process for a book begins before the manuscript is delivered.

We realise this questionnaire is long, however it is crucial. You are our primary source of information about market and readership. In formation in this questionnaire is used to:

· Provide basic marketing information for promotional material including back cover blurb, catalogues, leaflets and flyers.  

· Update our marketing database which feeds directly to our website, other web-based booksellers and the main bibliographic services that provide information to the book trade.

· Brief sales representatives who in turn will present your book to booksellers. 
· Brief our colleagues in the US office who will market your book in North America.  
Please complete and return this questionnaire with your final manuscript.

Where possible, please complete and submit the form electronically.

The Book

Title (as it should appear on the book) 

Subtitle

Author/Editor Name(s) (as you would like it to appear on the book). 

Series (if applicable)
Series editor(s)

Contributors

If applicable, please attach a list of contributors including name, title of chapter, address, telephone number and email address. 

Personal (NB if there is more than one author/editor please copy this page and fill out one copy each)
1. Full Name (please include your title e.g. Professor, Dr, Mr, Ms)

2. Nationality  

3. Date of birth (day/month/year)

4. Contact details 

Work address

Tel.

Fax

Email

Homepage

Private address (if we may contact you at home)

Tel.

Fax

Email

5.
Absence


Will you be away from your usual address for any length of time between now and the eventual publication of the book (approx. 7-8 months after delivery)? 

6.
Biography


Please write a brief biographical note (max. 45 words) including current affiliation, research interests and your most important or relevant publications. We will adapt this for the back cover blurb.

7. 
Career


Please attach a copy of an up-to-date academic CV. 
8. 
Your Previous Publications

Please list those books which are most relevant to the new book and indicate price, publisher and binding (paperback or hardback).

9. 
Special information


Please detail any special qualifications, awards, expertise not already mentioned on your CV. 

10.
Foreign editions


Please list the title, date and publisher of any foreign-language editions of your previous publications.  

11.
Media


Please list relevant interviews, reports or articles that have appeared in print and/or broadcast media.

The Book

12.
List of Contents

Please attach your latest list of contents and indicate if it is final. (Even if it is not final it is useful to have an idea.) 

13.
Key sentence


Please explain your book in one, short sentence.

14.
Description


Please describe your book in 200 words, explaining the main theoretical, methodological and/or practical contents of the work. We will write the back cover blurb using this description so:

· try to avoid jargon 

· remember non-specialist readers (i.e. a bookseller or librarian)

· think about the geographical and temporal range of the work 

· highlight any well-known or topical case studies

· emphasise any groundbreaking content.

15.
Copyright Permission


Permission needs to be sought for any text, tables, figures, maps or photos that have been published before. The only exemption is prose extracts of under 400 words. These do not require permission if they are analysed within the text. If they are simply quoted in isolation, however, they will still need permission. We cannot proceed with production until all permission have been sought and granted from the holder of the publishing rights – usually the original publisher. Read Chapter 6 of your Instructions for Authors booklet if you need help with this and, if in doubt, please speak to your editor.

     Please list below any part or parts of your book that have been published before.

16.
Cover

If your book is a paperback, please give details of any images or ideas you would like the designer to consider for its cover. While we cannot promise to use these ideas, it is extremely useful to know about them. Please attach any images you would like us to consider.

17.
Index


Please tick your preferred option:

a) You will prepare the index

b) Routledge will commission a professional indexer and the cost will be offset against your future royalty earnings.

c) Other arrangements have been made in agreement with the editor. Please give details.

Marketing and Sales

This section is vitally important in ensuring our marketing is accurate and reaches the right audience. Please take your time to complete it to the best of your knowledge.

17.
Sales points


Please list four or five key features of your book which you would like us to stress in our promotion. Remember that some of these points need to be non-specialist. Points to bear in mind.

· Avoid jargon and expressions e.g. unique, groundbreaking, stellar, accessible, cutting edge

· Include information which isn’t obvious from the book description

· Mention if a book is especially topical or is likely to appeal in particular geographical areas.

· Remember that artwork and contributors could be important selling points.


i)


ii)


iii)


iv)


v)

18.
Subject areas

In which three subject areas would you expect a bookshop or library to categorise your book (most relevant first)?


i)


ii)


iii)


Are there any related subject areas we should be aware of?

19.
Level (N.B. It is important to be realistic)


a) 
Please underline one description which most reflects how your book will be used on a course.

Essential stundent purchase  


Is it a textbook?( e.g. includes study and teaching aids, glossary, study skills, chapter summaries)

Recommended/supplementary reading

Research monograph

Professional handbook

Other (please specify)

b) 
Please underline all academic levels at which your book would be used

A-level/ age 16-18

Undergraduate/First Degree



Postgraduate/Second Degree



Postdoctoral research/Further research

c) If your book is an essential purchase please indicate what courses/modules it is likely to be used on, including details of areas or countries where these are taught (e.g. UK, US, Australia, Scandanavia) 

d) If your book is a professional handbook, which professionals is it aimed at?

20.
Overseas


List any areas of the world outside the UK and US where your book has particular relevance.  


What foreign editions would be particularly successful and why?

21.
Competing Titles


Please give full bibliographic details of three or four books that compete with your own. For each book write two or three points about its strengths and weaknesses and how it differs from your new book. If there are none that compete directly, please still give an indication of books that compete in part. 

	Title:

	Author:
	Publisher

	Date
	Price



Comments:

	Title:

	Author:
	Publisher

	Date
	Price



Comments:

	Title:

	Author:
	Publisher

	Date
	Price


Comments:

	Title:

	Author:
	Publisher

	Date
	Price


Comments:

22.
Reviews


Please give full contact details for any journals that are likely to review your book. It is helpful if you split these up into the following geographical areas - UK, US/Canada and elsewhere.  If you have a particular contact, please give their name and job title. N.B. We have a limited number of review copies to send out. Please provide the full postal address for each journal and asterisk essential journals.
UK 

US/Canada 

Elsewhere 

23.
Desk copies


If your book is in paperback we will send copies of your book to lecturers, academics etc in case they would like to recommend it to students and colleagues or review it Please list names, affiliations and full addresses for anyone you think would be interested in order of preference. Again we have a limited number of books to send out.
UK 

US/Canada 

Elsewhere

24.
Associations


Do you belong to any relevant associations or societies? Please provide address and website details. 

25.
Conferences (NB Routledge has its books represented at all relevant major conferences.)


Please provide full details of any smaller conferences at which it would be important to represent your book and asterisk any you will be attending. It is not possible for a Routledge representative to be present at every conference but we may be able to send fliers and/or a copy of the book.

26.
Publicity


Does your book have media or news value? If so, what, and how do you think it could be exploited?

27.
E-marketing


Please list any websites, listservs or e-mail groups we could use in virtual aspects of marketing


Many of our subject areas now have on-line Resource Centres (visit www.Routledge.com) which advertise our books in that area and provide links to useful websites. Have you, or your department, got a site with which we could establish a two-way link? If so, please let us know the URL and a contact in your department.

If you have any other suggestions which might help us in the promotion of your book we would of course be very pleased to receive them. Also if this questionnaire has raised any queries feel free to contact us. Your contacts are:

Andrew Humphrys


Guy Edwards

Commissioning Editor, Military, Security and Strategic Studies
Marketing Executive
Direct line: +44 (0)20 7017 6669 


Direct line: 020 7017 6038

Dept Fax: + 44  (0)20 7017 6699 


Dept Fax:   020 7017 6707
Marjorie Francois

Editorial Assistant                                                                                     

Direct line: +44 (0)20 7017 6271                                                                        

Dept fax:   + 44 (0)20 7017 6699                                                                           

Many thanks for the time and effort it has taken to complete this questionnaire. It will play a crucial role in the successful promotion of your book. 
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An electronic version of this form is available. Please email me at grace.mcinnes@tandf.co.uk for a copy.
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